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Choice guidance & support – why?

• Because the (NL pension) law will require it?

• Because otherwise people make strange 
choices?



How do people (my students) make choices?
(or – me trying to replicate some known biases)



“The middle option choice”
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“Adding a decoy option”
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“What I still can remember”



(students could not go back to see the previous image)
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Choice guidance – how not to do it



Choice guidance is not the same as nudging!



Choice guidance – how to do it then?

1. Nudging the right target groups 
(in the right way)

- is not choice guidance, but might give similar results

2. “Visualize” numbers, creating “experiences”



Mrkva, K., Posner, N.A., Reeck, C. & Johnson, E.J. (2021). Do Nudges Reduce Disparities? Choice Architecture Compensates for 
Low Consumer Knowledge. Journal of Marketing



Retirement living standards developed by the centre for research in social policy of Loughborough University 
(https://www.retirementlivingstandards.org.uk/developing_rls_research_report.pdf).

https://www.retirementlivingstandards.org.uk/developing_rls_research_report.pdf


Retirement living standards developed by the centre for research in social policy of Loughborough University 
(https://www.retirementlivingstandards.org.uk/developing_rls_research_report.pdf).

https://www.retirementlivingstandards.org.uk/developing_rls_research_report.pdf


Mean contribution rates per condition

n.s.

Barrett, A.M, E.C. Brüggen, P. Jiao, and T. Post, When, how and for whom evaluative labels and 
consumption baskets increase pension savings, working paper



Labels

Labels + disposable

Labels + baskets

Labels + baskets + disposable

Mental imagery

CR

b = 0.4939***

Mediation analysis

Full mediation 

Partial mediation 

No mediation 

Barrett, A.M, E.C. Brüggen, P. Jiao, and T. Post, When, how and for whom evaluative labels and 
consumption baskets increase pension savings, working paper



https://www.behavioral-finance.de/blank



• Without help people (like my students) make strange choices

• Nudging helps but needs
• Good knowledge about where to nudge toward
• Who will respond to the nudge most

• Choice guidance and support is more difficult, but possible
• Create experiences
• Visualize 
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